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Most people want to be sustainable –
but in different ways  



“Sustainability is only for the rich”

“It should be easy to make the right choice”

“People don’t like to be controlled”

“Sustainability needs to be trendy!”



People are different!

Who  are we designing for?Uses technology to controll and 

save resources

“The resource man”

(Strengers 2014)



What does people in Sweden today do and say 
about sustainability?

What are their driving-forces and hinders?
What support do they need?
Can we find a pattern in the complexity?



Schwartz circumplex
(from Common Cause)

Schwartz theory of values



Schwartz circumplex
(from Common Cause)

Fyra segment med olika värderingar



We met 98 people in three cities 
24 home visits
8 focus groups



hat is sustainability for you?

Do you make sustainable choices?

What food do you buy?

What do you do on your vacation?

Whats hard?



Result: The lifestyle arena



Eight people in four segments



Example people



DagböckerDesign and create with the lifestyle arena 



greenleap.kth.se/malgruppsarenan
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